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this document explains, through 3 topics, the assets of the painter Nathalie
Silverentand brand.

L.ogo

Color Palette

Typography




this logo uses 2 fonts: and . “naturaliste” is v A
there to give a crealive signalure , while “chapaza” is giving a 0 3
])l‘(}ﬁ':‘%l()l]clll‘ylﬂ In Ihc surname and occupation.

the drops are subtle, but there to add personality.

this logo was created to be used as walermarks

SILVERENTAND-HOUBEN

N,

this logo is the short version that should be used in the and on
il needed.

this contains the tint drops and is embraced by a circle representing a creative
Stamp.




#333333

These colors are used to express : , and

is used because according to color psychology it sparks interest in the user.
We are using the colors to create an accessible brand for all people and to maintain consistency.

Also, the colors we chose express Nathalie’s artwork, being in theme with her style and paintings.

color paiétte.
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Chapaza Regular
Chapaza Italic

Louis George Cafe Regular
Louis George Cafe Italic
Louis George Cafe Bold
Louis George Cafe Sample

Alifreifie Signafore




ﬁujﬂm 5 W must only be used for headlines. Authentic Slgnature and Louis George Cafe regular

Chapaza regular for headlines and sub headlines. Chapaza regular and Louis George Cafe regular
Louis George Cafe regular for body texts. Hierarchy example:

Thank you for your purchase!

You will receive your payment invoice and

order detalls shortly in your email.

Inactive: active:

Explore my gallery
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Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do eiusmod tempor
Commission incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip
ex ea cornmodo consequat. Duis aute irure
PROCEED TO PAYMENT ; A :
dolor in reprehenderit in voluptate velit esse

cillum dolore eu fugiat nulla pariatur.



